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LISA SALTMAN: ART CONSULTANT

When Lisa Saltman gradu-
ated from the University of Ar-
izona with a degree in fine art
and graphic design, she never
dreamed she’d be an art con-
sultant. In fact, she didn’t even
know what an art consultant
was.

“There are all of these dif-
ferent avenues in the arts, and
when I was going to college, no
one told me about them,” Salt-
man says. “I didn’t know that
there were so many different
ways you could make a living
in the art world.”

Instead, Saltman immediately went into the
commercial side of the business as a graphic de-
signer and art director. In just a short time, she had
developed a thriving graphic design company, but
the high pressure and long hours were taking their
toll. Saltman was looking to get into the fine-art as-
pect of the art world when a friend introduced her
to the concept of a career as an art consultant.

“Many people think that either a gallery or mu-
seum is the only avenue they can take (for a career
in the art world), but it’s not,” she says. “There's
just so much more.”

So, Saltman contacted a consultant and asked if
she could intern while she continued her graphic
design business. It wasn't long before she realized
her true passion.

“I just loved it, and 25 years later I've got this
thriving business,” she says.

Saltman Art Associates is based out of Oak

Park, Calif,, and mostly works with private collec-
tors and the hospitality and corporate industries.
On the corporate and hospitality side, Saltman
often works with interior designers and architects
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that give her blueprints and color boards to aid the
art selection process. The client could be looking
for thousands of pieces to decorate hotel rooms or
large-scale murals to fill a public space.

“[The hospitality side] is not as personal,” she
says. “It's more budget-oriented, and we're trying
to create an ambiance within an environment so
it's inviting for the clients and guests at the corpo-
ration or hotel. With a private collector, however,
it’s a little more personal, We talk about what kind
of collection they want, or if they want decorative
art to try to build a collection.”

Saltman says her company does everything
from suggesting and advising on purchases to
placement, framing, delivery and installation, “We
see the whole project through,” she says. “A lot
of people are intimidated by the art world, and I
think they are so pleased when someone comes in
and makes it more accessible for them and makes
them feel comfortable being part of this world—the
more creative world.”

Her newest endeavor, GessoArt, is a fine-art
catalog that offers high-quality limited-edition
prints at affordable prices.
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“I think there was this need for some other
kinds of pieces that were a little more sophisti-
cated,” she says. “People can start collecting if
they want to and still feel like they are getting a
really nice fine-art piece. Also, it can satisfy the
hospitality and corporate industries that are more
budget-conscious.”

Saltman has had a passion for art since she was
a little girl, and she credits her mother, who was
an interior designer, for encouraging her to pursue
an art-related career. She also credits her staff for
her success.

“I'm lucky to have a supportive staff that under-
stands the goals, mission and integrity of Saltman
Art,” she says. “1 have some really loyal people that
have been with me for years and have really helped
keep me organized. All those things are so impor-
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tant. If you have mismanagement, even if you have
the best product, it just won't happen.”

For Saltman, the energy of life and beauty of
the surrounding world provide her motivation.
“Wherever I go, I find inspiration,” she says. “Art
is all around you, and we all take it for granted.”

Shown from left:

“Flow” by Monica Stewart, Image Conscious
Untitled by Emmanuel Carmi
“1920 Bathing Beauties 2" by Ceravolo

“No Tears over Spilled Wine” by M.D.
Abramowitz, Abramowitz Fine Arts, Inc,
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